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We are creating the future!
We are changing the world — through careers,
motherhood, entrepreneurship, inspiration,
creativity, citizenship and social activism.
Through beauty and love.
We are contributing value-centered, fairer,
kinder relationships to the world. We reject
destruction and we are not at war — we are
the peacemakers. We nurture and bear
children – leaders of the future – and
exercise a fundamental influence on their
upbringing.
We are women!

Men and Women: Sex and Gender
Gender is determined by physiology. Karl Marx wrote, “…there develops
the division of labor, which was originally nothing but the division of labor
in the sexual act, then that division of labor which develops spontaneously
or ‘naturally’ by virtue of natural predisposition” (Marx and Engels, 1998,
p.50).
Researchers in the field of psychology and physiology have recorded
a set of differences between the male and female sex, a kind of physiological “division of labor.” As the woman is designed to receive, the man
is designed to actively pursue sexual goals. In this manner, a woman is
able to experience a greater number of orgasms in a given time than
a man. The sexual act is often more psychological for a woman than for
a man. Relationship and intimate connection being significant
to a woman, physical victory often brings more satisfaction to a man.
Women are more interested in intimate, cooperative dyadic relationships
that are more emotion-focused and characterized by strong egalitarian
norms. These and other differences are the basis for the emergence
of the social form of gender. This concept, parallel to the term “sex,” was
first introduced into language by Ann Oakley in the book “Sex, Gender
and Society” (1972), which has survived a dozen editions. “Sex” is a biological term, and” gender” is a term derived from the field of psychology
and embedded in culture. If “sex” indicates the biological division be-
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tween men and women, then “gender” reflects the separation between
femininity and masculinity.
Gender can be thought of as the behavioral, cultural, or psychological
traits typically associated with one sex. Gender is the self-representation as
male or female, and how the individual is responded to by social institutions
on the basis of the individual’s gender presentation. It is gender that determines the understanding of “ideal men” and “ideal women” within cultures
and in historical eras. In 1883, the great German philosopher Friedrich Nietzsche in the work Thus Spoke Zarathustra: A Book for All and None wrote,
“Two different things wanteth the true man: danger and diversion. Therefore
wanteth he woman, as the most dangerous plaything. Man shall be trained
for war, and woman for the recreation of the warrior: all else is folly.”
As Nietzsche wrote, the concept of women as “playthings” did not apply
within his personal life. Lou Salome, a Russian noblewoman with German
roots, the first female psychoanalyst, and an outstanding writer, not only resisted becoming Nietzsche’s plaything – refusing his offer of marriage – but
exerted tremendous influence on the life and work of the philosopher.
Spreading the idea of women as playthings, existing solely for the pleasure
of men, is gradually being extinguished in many cultures. Yet we acknowledge one of the deepest motivations of a man in his relationship with the
woman of today – this educated and self-sufficient woman – is the reward,
the “rest of the warrior” Nietzsche wrote about.
Gentlemen, we have good news: the reward is even more invaluable. Your
time of relaxation with a woman is time spent with a more talented and
knowledgeable partner, full of creative energy, capable of inspiring and previously unseen feats. Moreover, there’s no need to destroy the lives of others
to gain it. Partnering with this emancipated woman requires embracing wisdom, love and expressions of generosity.

Women’s Emancipation: Watersheds
Mankind’s development has experienced several gender revolutions, each
primarily concerned with the emancipation of women. The male as an identity group have been more resistant to historical social transformations. They
were – and to a greater or lesser extent, remain warriors – their relationships often built on strength and fear. Men are often characterized by their
propensity for competition rather than concern for the future or long term re-
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lationship and partnership. “The corpses of their enemies” inspire them
to a greater extent than the abstract idea of mankind’s development. We are
careful to point out there are certainly exceptions, but in the context of the
Manifesto we refer to the historical and physical majority. We accede the behavior of men has remained unchanged for many centuries.
It follows that widespread gender transformations have been and are related to the development of women. The emancipation of women began
in 1405, when Christine de Pizan published The Book of the City of Ladies,
in which she presented laboring women making vast contributions to human
development. These women were seen as a cultural nuisance, their very existence violated dearly held genteel precepts. Several centuries of struggle for
the rights of wives followed...and law and culture still resisted the movement. Only in the recent past has the move towards a new horizon
of progress for women occurred. We now find women present and changing
every system in which they are located.
With the development of emancipation it might appear as if our very nature changed. Woman was transformed from an owned, sexual servant,
a body carrying a child, into an initiator of change in the social and economic
environment. She was emboldened into a Creator of works of art, into a Scientist making extraordinary discoveries, into a Citizen and Politician charged
with making difficult decisions. She was transformed into a woman of influence.
The milestones of emancipation and the “maturation” of the rights and
social status of women were and still are the acquisition of electoral and
other political rights, the acquisition of economic independence, the ability
to engage in business activities and dispose of property and the most important right — the control of ones body. The development of medicine and contraception, the right to abortion, the transformation of the culture of childbirth – all this allowed women to manage their reproductive capabilities and
their sexuality. Women have evolved from “Adam’s Rib,” a part of man belonging to him without individual rights, to an independent participant in economic and social relations, a complementary role in a traditionally “male”
world.
Alas, the emancipation of women is developing in unequal measure on
the planet; countries and cultures have varying experiences. In Saudi Arabia,
an economically secure country, women were recently granted the right
to drive in 2018, and to travel abroad individually in 2019. Afghan women
face a disproportionately high risk of election violence, in the form of threats,
kidnappings, or killings. Human Rights Watch documented widespread sexual
violence against women in Kenya’s 2017 elections, with many of the attacks
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carried out by security forces, including the police. According to the UN, politically motivated rape is on the rise, preventing women from participating
freely in the democratic process. South Asia has the highest rates of child
marriage in the world. Almost half of all women aged 20–24 years reported
being married before the age of 18. Almost one in five girls are married before the age of 15. Child marriage violates the rights of women and places
them at high risk of violence, exploitation, and abuse.
We see enormous potential for further emancipation of women in countries and cultures where education is neither equal or sufficient, where electoral and property rights are nonexistent, and women do not fully enjoy the
right to control what transpires in their bodies.
We also identify a new catalyst – the philosophy of women’s influence —
in countries and cultures where women have acquired civil rights and are exercising them. We must address the ethical crisis created by the contradiction
of the developed woman trying to fit into the “Procrustean Bed” of patriarchal expectations and standards. And before we accuse men of being solely
responsible, we need to look into ourselves and try to discover the infinite
power in ourselves.

The Danger of Devaluing Gender
In a number of countries and cultures, a new transformation of gender relations is taking place. The march toward basic equality of civil and labor
rights has led to flawed practices: Gender equity is often addressed by denying gender as a vital characterization of man, an important basis for the personal and social realization of all human beings. This constitutes a reversal of the initial goals and the meaning of the struggle for equality. We see
this as a threat to the continuity of the cultural code of human beings. Our
precious human race is realized and safely preserved through the nuclear familial relationship under the guidance of mother and father roles.
We believe it is wrong that gender today seems to have become
a “shameful” constraint, overcome by new rituals and conversation regarding
equality, when a man and a woman fail to respect the value and potential inherent within the opposite sex. We see a trend, for example, of demeaning
the concept of female beauty in favor of neutrality – a trend that attempts
to minimize the resulting feminine physical and intimate power that is developed as a woman nurtures herself and others.
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The interpretation of sex and gender as objects of free choice appear
to us as an actively imposed yet dangerous misconception. We acknowledge
the population of people who experience biological sex contrary to gender
and their right and need to bring themselves into healthy agreement. We
also note with regret that in a number of developed countries the topic of diversity of sexual behavior and transgenderism is actively highlighted in the
media – exceptionally more frequently than issues of family relations, child
rearing, and the realization of women’s potential.
It may appear humans have overcome nature with intelligence and creativity, but nature is infinite. For the majority, personal freedom is revealed
not in the struggle with nature – not in its alteration – but in fulfilling its
maximum potential. Human potential, exposed through generations, is an invaluable and innate inheritance. Intelligence has seemingly brought limitless
possibilities. We ask, “is it worth exhausting humanity’s potential to test the
limits of nature?”
Homosexual relationships are a fact. We acknowledge and respect the
love, courage, and self-preservation in such relationships. However, our Manifesto is for women and men who identify themselves as gendered women
and men, for those who are fulfilled in their heterosexuality. Our Manifesto is
for the majority, for those who bear children within heterosexual families or
partnerships. Our Manifesto is an opportunity to speak for those who see the
potential for cultural development through the regard and respect of gender
difference and through gendered partnership. We are convinced we are
in a watershed moment with respect to gender relations, as men and women
revisit the quality and consequences of their personal and professional relationships as they are experienced by both genders and by children in addition to coming up with new ways of relating that empower and enhance the
quality of life of all humanity.
We exclaim, “men and women are different!” Women are more sociable,
sensitive, warm, and compassionate. Where aggression does arise, it tends
to be more indirect and less openly confrontational. Women are better communicators, and more able to decode the nonverbal behavior of others.
Women also tend to use more affiliative and tentative speech in their language, and tend to be more expressive in both their facial expressions and
bodily language. Women are better multitaskers, able to switch between
roles and jobs with unparalleled reaction time.
It is foolish not to appreciate the inherent benefits of each of the sexes,
striving for nominal sameness in everything. We reject modern rituals based
in fear and political correctness. This is a dead end fight for a flat and unyielding notion of equality. This is a mistake.
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“For countless generations men shaped women and women shaped men.
Here we are – the product of this amazing, complicated history. If we understand this, our judgment becomes broader & less superficial, whether
we like the way we are or would like to change it.” – Marco del Guidice

Equality of Difference: Equality & Equity
We have already noted that the struggle for equal gender rights has produced significant results. Further, we recognize the belief and position
of philosophers like Poulin de La Barre, who in the 17th century exposited
the unequal position of men and women results from the subordination
to strength and forcible power rather than a prescription of nature.
Political rights, women’s financial independence – the opportunity and
ability to earn money and manage it – is significant. Women holding positions within all social groups and throughout institutions is best and necessary. But as we study contemporary manifestations of the struggle for equality, we note that opportunities are often formally generated and not a result
of a natural change. For example, the regions of Northern Europe and North
America over the past fifty years have achieved almost total quantitative
equality between men and women within “traditional” spheres of influence –
political and corporate management. However, this was achieved, among
other actions, by implementing quotas, affirmative action and diversity
mechanisms at the legislative level.
We believe these “formal” measures such as quotas are useful only as
a matter of temporary satisfaction – used to motivate women to improve
their performance and help men (who need it) adjust while removing barriers
to the transfer of concentrated power. But the ultimate goal is to achieve the
inclusion of women in corporate governance and political authority through
the recognition of their professional qualities and the unique power of their
influence, not by quotas and numerical constructs.
It is very important to convey to today’s managers, owners, and company stakeholders that incorporating women’s influence is a unique competitive advantage and resource for sustainable development, a far cry from
a minimum need, as women are those making decisions about the majority.
It is women who make decisions regarding household purchases, housing
and real estate, furniture and construction materials, automobiles, tourism,
and recreation. It follows that women join Ministries and committees, that
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they are a part of product development and that their voice is heard
in marketing.
This competitive advantage honors the difference and nuance between
the sexes, by focusing on the subtle yet systemic difference between equality
and equity. One is numerical and formally constructed. The other – equity –
refers to the inherent unique qualities and resources of each sex, and authenticity and justice is based on this.
Sports are divided into men’s and women’s categories. There are no 50–
50% football teams consisting of women and men. There is no parity in carrying a child or giving birth, primary care or secondary education. There are
laws in the world that prohibit women from working in harmful and difficult
jobs, and laws that seek to increase the proportion of women in leadership
through quotas. And both types are right given the ultimate goal and purpose of transformation, its limitations of time and scope – this is what
should underlie social, political and business initiatives.
We are convinced that women influence the world in a qualitative and
valuable way that is different than men, so to measure our influence with
quantifiable measures through a digitized lens is not effective. At the same
time when a woman does not seek to take a leadership position this is not
necessarily fear or low social ambitions. Although the “glass ceiling” and the
“sticky floor” are long known stereotyped boxes women are breaking through
and experiencing the power of influence in one another. The corporate staircase is obvious, but not the only one and it is not the sole opportunity
women have to make the world a better place. Women have a variety
of modes and identities through which they influence, and we must change
the public perception of roles like Mother, the Muse, the Creator, who must
be supported and appreciated – creating the Foundation of a harmonious future for coming generations.

Strength and weakness
A particularly repugnant sociopolitical practice is one identifying and
treating women as a minority group requiring special social protections. This
patriarchal categorization of women minimizes their contribution and socializes women to accept an ambivalent relationship with societal development.
It is high time we reposition ourselves and eliminate the perception
of women as “social projects.” This perception must be replaced by an accu-
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rate assessment of our strength and potential. This repositioning, however;
does not eliminate the status of women as a statistical minority. Globally,
there are more men than women. According the CIA World Factbook 2019
data, the Global Gender Ratio Rate is 101 men to 100 women. The goal
of repositioning is to elevate women from a denigrated and socially protected class with limited resources and opportunities.
While pregnancy and early motherhood may require additional physical
and medical support or intervention, these are seasons of profound and apparent power. Yet, in many languages, the period of care for a newborn child
is translated “vacation,” “holiday,” or “leave.” This phrasing indicates the
woman is “off” work during this period, distanced from her more important
responsibilities. Asked whether the ideal holiday should include remaining
in an heightened state of attention, physically exhausted and fretful, most (if
not all) would declare a resounding “no!” The work is as strenuous as any
other occupation yet mothers are penalized with the loss of income and employment status.
Motherhood is the most significant gift given humanity – the rising and
raising of a new man. When considering the approximate 320 million children in the world raised by a single parent – most frequently the mother –
we cannot ignore the profound vigor and influence demonstrated by women.
This is why we insist support for the métier of motherhood must evolve from
a social project into a worthy reward.
The power of a woman is infinite!
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The principles of the philosophy
of female influence
Principle 1
Levels of influence are not equivalent to place in social
hierarchies.
The definition of social influence is being held captive by social hierarchies. Individuals at the top of the social hierarchy are considered most influential. In our opinion, this is wrong. To begin, hierarchy refers to the
ranking of members in social groups based on the power or dominance
they exhibit, whereby some members are superior or subordinate to others.
This tells nothing about the true level of influence within the social group.
Second, the binding of influence to status rather than personality deprives
this phenomenon of subjectivity. We are convinced that it is the personality
and its free self-fulfillment that is the source of influence. While social status may afford significant opportunity to change the status quo, to become
a catalyst of positive change - it is opportunity and responsibility, but not
influence.

Principle 2
The criteria for impact assessment should be qualitative, not quantitative.
Measuring influence by place on the Forbes list, number of subordinates,
tallied votes, or length of time in political power is not effective. In Brothers
Karamazov Fyodor Dostoevsky wrote, “I renounce the higher harmony altogether. It’s not worth the tears of that one tortured child… It’s not worth it,
because those tears are unatoned for.”
We can apply this method of thinking to the measurement of influence.
The cost of legitimate influence must not be the victimization of another. The
expression of power as forcibly subordinating a person or their interests
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to oneself or own interest is not influence. Influence cannot exist where
choice does not.
We use qualitative criteria to assess levels of influence. Above all, we recognize the values a person exemplifies in present and for future generations,
what they offer in deeds, the legacy they leave within people, in codified
word and art, and the infinite they etch in the memories of those they have
touched.
Only by rethinking influence through qualitative criteria can a platform
for sustainable social development be created.

Principle 3
Gender equality is absolutely necessary, but the strategy to develop women’s potential lies in recognizing
the gender difference.
Equal social rights – the right to education, equal pay, access to health
care, reproductive rights – are absolutely essential. Women everywhere
should be the right to control their bodies and choose their partners.
But if we depicted the emancipation of women and the development
of women’s influence in pyramid form (similar to Maslow’s Hierarchy
of Needs), equal rights would at its base and above them would sit the cooperation resulting from honoring the differences between women and men,
above that would sit women’s influence and resulting infinite power. Equal
rights establishes the foundation and the strategic levels of women’s influence based on the rights rise above it.
We are grateful for the women and men who have forged a path to equal
rights over the centuries and we celebrate those who battle on the front line
today. Sadly, this war is not over. We aim to imagine, identify, and implement
strategic levels of unique female influence as a complementary approach
to equality and equity.
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Principle 4
Women have many ways of influencing; we distill them
into the Six Modes of Influence: Entrepreneurs, Professionals, Citizens, Creators, Muses and Mothers.
We distinguish these modes by the unique resources required for the fulfillment of the role and their resulting influence. The Entrepreneur changes
the world by creating new products and offering new services, managing
commerce and capital as a resource. The Professional applies specialized
skills and abilities with a high level of mastery. The Citizen’s resource is her
principles and activities used to change social relations and social systems.
The Creator generates what is new and never before seen or accomplished.
The Muse is inspiration personified. The Mother carries, births. and educates
the child – a unique role available only to women.
We divide these six ways, equal in ability to influence, into two groups.
In the first group: Professional, Entrepreneur, and Citizen we present female
role models that significantly exhibit the potential and ability to fulfil traditional and modern roles as women. Through the second group – Creator,
Muse and Mother we show the transformational power of women.

Principle 5
Men and women are complementary, and peace is cultivated by our interaction.
We love men – our partners, employees, friends, fathers, husbands,
brothers, and sons. We embrace our common utility and necessity. Therefore,
we remove competition with men from our philosophy of influence and minimize comparison with them.
We are convinced that men and women and their potential to influence
are complementary. We seek the clearly define and wield female influence as
a sustainable resource. We believe in the concepts of yin and yang, cosmic
duality, opposing and complementing principles or energies observed in nature as the foundation of the existence and development of the world.
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Ways of female influence
We live in a world darkened by several murderous wars, a world built
through competition, a world of short victories and long defeats. Men developed their environment through power and struggle because they did not
know another way. But the resulting “masculine world” holds many desolate
consequences for humanity. The lack of truly global thinking and subjectivity,
the loss of feelings of responsibility to future generations, focus on momentary interests, increased aggression – have led to catastrophic environmental
and ethical chaos. Our children and grandchildren deserve better. The men
who created this world need better. We have an opportunity to change the
fundamental rules of the social order and build a better future.
And we do.
There are many ways in which women can change the world, bringing
the values of goodness, humanity, understanding and love into it. There are
many ways of influencing and leading in the spiritual and strategic sense. We
distinguish six main roles – and devote a chapter of our manifesto to them.

Entrepreneur: Coco Chanel
The female entrepreneur influences the world by creating new businesses
AND managing them. The entrepreneur does not hesitate to take responsibility, organizes and spends money, often takes risks, and invents innovative solutions leading to success.
Here, our historical role model was Coco Chanel. She made her fortune,
not only by starting new businesses, but also by shaping entire markets, creating jobs for hundreds of women, leaving behind a school, a company
brand, and a tremendous personal image that still inspires millions
of women.
Chanel was an outstanding creator who tirelessly created new imagery
and shattered norms: hairstyles for women (especially short haircuts), swimming in the ocean, wearing comfortable clothes without a corset and soft
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Gabrielle Boner (Coco) Chanel is a French fashion designer, founder of the Chanel
fashion house.
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hats with small brims – revolutionary in her time. She was an extraordinary
professional and perfectionist who consistently designed the highest quality
products. In Chanel we see the entrepreneur’s standard. Creating capital
through innovation and courage, managing money freely, taking risks, finding
the best creative and commercial solutions – these abilities enabled Chanel
to move from poverty to wealth, and become an entrepreneur who changed
the world.
Chanel’s entrepreneurial genius was not limited to her capacity to generate businesses, she was an extraordinarily talented marketer. Chanel’s branding and marketing of high-margin artificial pearl costume jewelry is legendary. The technology of imitating pearls by applying nacre to beads was
extremely simple and the price difference compared to natural pearls was exponential. Chanel had only to properly position the product and she did so
with brilliance, provocatively stating, “People with good taste wear costume
jewels. Everyone else has to wear gold.”
It is worth noting separately that Coco Chanel’s role in the development
of this author’s philosophical influence is difficult to overestimate: as a result
of her sudden and almost mystical invasion of the author’s life brought the
realization of the exceptional resources innately available to women.
Three strangers sent the writer photos of Chanel almost at the same
time, noting the similarity of their smiles and general style and appearance.
There were signs that an understanding of Coco’s journey would be significant, causing the author to devour her biography and autobiography alongside films about her, which inspired the development of a new philosophy,
the summary of which is this Manifesto.

Professional: Wangari Maathai
A professional believes that knowing your business and executing it impeccably is the surest way to change the world for the better. A female professional loves what she does and is inspired by her contribution to her
chosen industry. Working within a team, functioning in a community is the
choice of the professional over the entrepreneurial pattern of solitude.
Wangari Maathai was the first woman in East and Central Africa to receive
a Doctoral degree in biology and the Nobel Peace Prize. We chose her as
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Wangari Maathai is a Kenyan ecologist, professor, public figure and 2004 Nobel
Peace Prize winner.
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a professional role model to highlight our admiration for her achievements
on the continuum, where in some countries up to now 50% of the population
remains illiterate – the majority of whom are women.
Wangari was born in Kenya in 1940, at the height of the colonial period.
Maathai’s family decided to send her to school, when it was uncommon for
girls to be educated. After earning an undergraduate degree in the United
States, she made history becoming the first woman in East Africa to earn
a doctorate degree. Maathai joined the university’s faculty and became the
first woman to chair a university department in the region in 1976.
While she served in the National Council of Women she introduced and
developed the idea of planting trees with women groups in order to conserve
the environment and improve their quality of life. Through the Green Belt
Movement she assisted women in planting more than 30 million trees and
providing roughly 30,000 women with new skills and opportunities. Despite
threats to her freedom and personal safety, Maathai challenged the government and its handling of her beloved country’s land.
Expertise, courage, tremendous work ethic, perseverance and grit – is
what makes Wangari Maathai an inspiring example of professionalism.

Citizen: Indira Gandhi
A citizen is keenly aware of a societal problem and exerts her efforts directly toward its solution – through participation in the political and
social activism, social entrepreneurship or philanthropy. This path of influence is perhaps the most obvious, as the changes a citizen affects are
often the most visible. Citizens are charismatic, they fascinate others
with their ideas and partnership with her is considered an honor.
Indira Gandhi, the sole woman to lead of the largest countries in the
world by population – India. She developed agricultural improvements that
led to India’s self-sufficiency in food grain production – known as the Green
Revolution. Indira Gandhi nationalized the banks; because of the unpredictable manner in which these banks functioned, many would fail and depositors would their funds. Most banks only catered to large industries and
businesses, the agriculture sector was largely ignored.
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Indira Priyadarshini Gandhi – politician, the first and only female Prime Minister
of India.
The scale of transformation Gandhi managed within a culturally and religiously heterogeneous country speak to her creativity and powerful citizenship. Indira Gandhi’s power was based on love and care. Millions of citizens
lined the streets to wish her farewell after her death. In 1999 the BBC named
Gandhi “The Woman of the Millennium.”

Creator: Frida Kahlo
The call of the female Creator is as maker. She knows or feels that something was missing before she appeared in this world, and devotes her life
to filling these “gaps” – regardless of the possibility of making money
from her work.
Creativity overcomes death itself. Frida Kahlo has conquered it as a person and as a creator. Touring Frida’s house, you feel the strength, spirit, and
inner freedom of this small and great woman, who today would be considered “disabled.” Despite the many beautiful paintings standing, getting married, enjoying living with husband Diego Rivera, she lived most of her life
in pain and immobilized.
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Frida Kahlo is a Mexican artist.
There were two beds in Frida’s home, a daytime bed and one for sleeping.
The daytime bed had a mirror at its foot and above her head, which she used
for self-portraits. Frida painted her heart. Frida and the Caesarean is an unfinished glimpse into the exquisite pain she suffered physically and emotionally. She displayed her feelings bravely unlike anyone before her. Kahlo’s art
is a painfully honest confessional.
Frida’s immortal influence is demonstrated through the continued feasting on her created works. Her legacy is imagery that sparks feelings of overcoming, colossal love, passion for life, and freedom despite boundaries.
Two Women Influence Forums were held in Mexico City and we are convinced
that it was the strength of Frida Kahlo that helped us to move forward in this
country.
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Muse: Clara Schumann
The Muse is a woman who inspires another person to do the exceptional.
As Yoko Ono was to John Lennon, Gala to Salvador Dali, and Lora Guerra
to Tonino Guerra… Сlassic muses are the companions of genius men, although today the role of the muses is certainly extended beyond marriage and partnership. The muse changes the world by serving as a spark
for artistic expression.

Clara Schumann – German pianist and composer, Robert Schumann’s and Johannes Brahms’ muse.

Encouraged by her father, Clara Schumann studied piano from the age
of five and had established a reputation throughout Europe as a child
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prodigy. Clara was a celebrity pianist in her own time; the music she wrote is
a recognized part of the narrative of 19th-century musical Romanticism.
Despite strong objections from her father, she married Robert Schumann in 1840, and they had eight children between 1841 and 1854.
Clara’s husband was a virtually unknown composer, Clara commanded an
international reputation; her advocacy helped his work circulate. She successfully organized and produced her husband’s performances while raising
her family, teaching at the Leipzig Conservatory, and continuing to compose.
This unique and talented woman was the inspiration for two musical geniuses – husband Robert Schumann and close friend Johannes Brahms. Both
musicians dedicated their works to her. Her presence became the energy that
sparked their creativity and careers. Of their unique relationship, Brahms
wrote in a letter, “People … do not deserve that you two, Robert and Clara,
should be on earth at all, and I feel uplifted when I think that I may see the
time when people will idolize you — two such wholly poetical natures. I almost wish that the world in general might forget you so that you could remain all the more sacred to the elect…”

Mother: Nancy Edison
Raising a child is an obvious mode of influence – the opportunity to directly shape and sway the future generations. However – and of this we
are sure – the role of the mother is greatly underestimated by modern
society. We must elevate motherhood to its status as a most virtuous institution, worthy of honor and reward.
Our role model Mother is Nancy Edison, who gave birth and raised seven
children, among them Thomas Edison, American inventor and businessman
who developed many devices in fields such as electric power generation,
mass communication, sound recording, and motion pictures.
Nancy Edison was an example of a mother who believed unconditionally
in her children’s potential and determined to support them regardless of the
opinion of others. Nancy’s efforts were not in vain: what she invested in her
son through nurture and care influenced the entire world.
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Nancy Edison is Thomas Edison’s mother.
Thomas was a poor student. When a schoolmaster called Edison “addled,”
his furious mother took him out of the school and proceeded to teach him at
home. Edison said many years later, “My mother was the making of me. She
was so true, so sure of me, and I felt I had someone to live for, someone
I must not disappoint.”
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Fulfilling Varying Modes of Influence
A question often asked regarding this philosophy is, “Must women realize
their influence through as many roles as possible?” Our simple answer is “no.”
These roles are not medals to collect on a uniform to garner superficial
honor. The roles are not in and of themselves the power, but the investment
of energy and excellence in fulfilling them. Not every individual is an influential citizen, not every woman with a child is an influential mother, every
Board Member is not an influential professional. Again, we maintain women’s
influence is measured by the qualitative intentional use of innate feminine
energies to add value in the present and left as a legacy.
This is the answer to the meaning of life.
The woman chooses through acts or omissions the modes through which
she exerts influence. Additionally, life and environment move the woman toward those proclivities which bring joy and are far more likely to leave an indelible mark. We see this in Marina Abramović, a stunning and conscious Creator who consciously renounced motherhood stating, “One only has limited
energy in the body, and I would have had to divide it.”
Other questions often received relate to the assumption that our philosophy is one of the options for “equality theory” in women’s lives. And here our
answer is “no.” Without denying the benefits of balance in human life, we
rather focus on its value outcomes. Our heroines are women who make the
world a better, more humane, more honest, happier place.
As a rule, such purposeful and value-oriented activity leads to the fact
that a person is dependent on it for a long time. During this period, he may
be far removed from bass and harmony, because he has passion, he “burns”
with idea, project, practice, purpose.

Influence: For All or For the Chosen?
Do all women require the same level of political, economic and social
rights responsibility? Do all women need to exert similar levels of influence as
a requirement of self-realization? Does fulfilment require the woman to pursue career and social standing? These are cornerstone questions for the
Women Influence Community and we answer each with a firm, “no, not all.”
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It’s not just about stereotypes, lack of courage or lack of education. There
are many happy women who have found their way into partnerships as
muses, but their companions are not universally recognized geniuses. There
are women who are happy in their work, but far from being known as Frida
Kahlo. They don’t think about influence, just following their happiness. They
have been and are role models for many women who want to build their
lives without high social and economic goals, without much reflection,
in happiness and sometimes in tradition, habit.
Yes, the search for meaning in life is a deep reflection. But that doesn’t
mean it’s only the preserve of philosophers. Our community is united by our
philosophy. We seek to engage, inform, and empower the woman for whom
influence is significant as they consider the imprint they will leave in the
world. We aim to inspire women, to show them a reflection of their powerful
selves and to open opportunities to exercise their influence. We desire to elevate the woman for whom intimate and ultimate gratification is found in her
role as Mother as she reproduces her joy into future generations.
It is our desire that all women see a reflection of themselves in our role
models and that as she asks her mind, body, and soul to perform she is inspired to respond with a resounding, “I can!”
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Philosophical reflection on
influence
Influence and power
It is commonly accepted that influence is determined primarily by placement within a social hierarchy and by the amount of authority and power an
individual wields. Power, in turn, is determined by the amount of decisions
made and the number of people affected by the consequences in addition
to the amount of material resources associated with the decision.
Power is an entity or individual’s ability to control or direct others in spite
of obstacles, resistance, or opposition. Power is a thing that is held, coveted,
seized, taken away, lost, or stolen, and it is used in what are essentially adversarial relationships involving conflict between those with power and
those without.
Coercion, in our society, is seen as inappropriate and unethical; however,
many victimizers and some victims fail to recognize coercion or do not know
how to counter it when it befalls them. Coercion typically portends fear, distrust, a lack of positive regard for the powerful, and no loyalty toward the
powerful.
The exertion of power, for the purposes of this Manifesto is a negative
form of influence wherein the consequences of decisions and actions have
negative effect: despair, pain, death. Violence is an extreme manifestation
of power. And the elements of violence, actions that fail to consider and are
contrary to the interests of individual, takes many forms. This negative or coercive power exists when the use of or the threat of force is made to extract
compliance from another. Force is not limited to physical means; social, emotional, political, or economic force is also included.
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Influence and success
The attainment of success has failed to fulfill as a life purpose. However,
the achievement of influence is purpose itself. To compare these two concepts, we consider their location in different continuums and scales.
Life and Death
Man is mortal. The journey to death begins with the first breath of life
and overcoming death is the basis of many religious, ethical, and spiritual
practices. Offering hope and insulation against the fear of death is the crux
of most teachings, theories, philosophies, and sermons. To combat the finality of death, man is charged with an endless march toward new measurements of physical achievement, a never-ending climb toward new heights.
But teachings that value physical triumph over all are no more valuable than
chewing-gum-bubble-blowing courses. Encouraged to inflate the largest
sticky-pink bubble, there is no instruction for the consequences once the
bubble bursts and creates a mask on your confused face. This type of inflated
success is hollow and directionless.
Influence requires meaningful action, intentional goal-setting and the
pursuit of happiness in the face of death. There is no fear – only the understanding that from time to time there will be traces left of the influential:
in their children, the results of their work, within the memories of people,
their material heritage, and the results of creativity.
Societal and Personal Standards of Success
In essence, the concept of success presented here is a fundamental characteristic of a hierarchical society, based on that society’s ethical and value
map. This model of success is a mirror image of cultural relations. In developed countries, levels of success have traditionally been denoted by the consumption of premiums or goods, demonstrative possession most often considered a visible manifestation of success.
Influence is far less frequently a societal structural condition. Influence
is individually exerted and measured, but can be categorized by modes or
roles (i.e. our theory of the six modes of female influence), and measured
by result (i.e. children, creative works, philanthropy, etc.). Becoming influential results from self-realization and actualization. Influence is an external
consequence that flows from internal strength and resilience. It is personal
and individual, making it difficult to integrate into systems of public mea-
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surement and this is precisely why it is less popular as a standard measure
of human success.
The terms success and influence are often used interchangeably in public
discourse. This is wrong and even harmful, as it mixes external evaluation
metrics with the internals. We must not confuse the result of influence and
the achievements of the success.
Vertical and Horizontal
George Mallory, the mountain climber is famously quoted as having
replied to the question, “Why did you want to climb Mount Everest?” with the
retort “Because it’s there.” When achievement of “the highest” (in every sense)
becomes urgent and imperative, challenge and obstacle serve as drivers and
catalysts. This is integrated in the collective consciousness through tradition
and language. This vertical achievement is success. Horizontal achievement
requires individual movement toward interaction, it demands complementary
behaviors for the sake of relationship and results. We see few traces of this
type of achievement within our vocabulary and consciousness. This horizontal achievement is influence.
Ego and The Individual
Finally, in the structure of the personality, success is based on an external
view of the self, a desire to meet the highest standards and wishes of others – parents, those in authority, or society.
Influence is a sign of a mature personality, responsible, and responsive
to the feminine self. The influential individual appreciates performance and
scale, but does not measure the result of their activities solely by socially acceptable standards.
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Women’s Influence and Social
Transformation
The existing model of social transformation is based on limited resources. Material and earthbound resources and products are limited and
must be distributed wisely and carefully. But not all human resources are
limited. Love, patience, kindness, and the power of the human spirit is unlimited, and are resources women organically possess. A number of modern gender relations movements attempt to achieve gender equality using a model
of fair redistribution of limited resources controlled by men. We offer an approach based on the use of organic, bountiful and borderless resources.
Today, as we stand on the threshold of the fourth industrial revolution, as
physical power loses its control, as mundane and repetitive tasks are carried
out by artificial intelligence, new opportunities for the development of the
human spirit are emerging. Herein women can finally realize their true potential.
We examine the possibilities of this potential with examples of transformation of various social constructs: family, community, business, state, and
humanity.
Family
The development and transformation of a family through the influence
of a woman is always evident in contented families.
If we consider a traditional family with a separation of male and female
role models, with mutual respect and support, with unity of purpose, then female influence creates a dynamic in the family that is full of acceptance, patience, care, and active expressions of love. It is the female member of the
family who very often sets goals and the direction of growth and movement,
serving as the long-term strategist.
Community
The contribution of women in a gender-mixed community is usually support and inspiration. The woman is still very often the “number two” in the
community, serving as the spiritual foundation, or “soul” of the community.
She balances the competitiveness and inflexibility of male leaders through

29

her multi-faceted relationships with community members, aiding their ability
to understand and accept difference, and negotiating openness to partnerships with external organizations and communities.
Often polemic questions arise in female-lead communities, “Is it difficult
for women to accept the leadership of another woman?” Women have a reputation, particularly those in leadership positions, of treating women in junior
positions women poorly. These female leaders distance themselves from
other women and refusing to help other women as they rise through the
ranks.
We assert it is not only wiser but safer to create opportunities for other
women. This diversity of thought builds a library of generational wisdom and
creates a line of succession – critical to sustainability of communities and
maintenance of influence. Women’s communities cannot be built on fear, but
on love, support, and mutual encouragement.
Business
The influence of women at the professional level is quite well researched,
because the corporation is maintained by finding its competitive advantages,
and so actively researches each resource and tests all hypotheses. We believe
the female employee women is the key bearers of corporate social responsibility and cultures. In the workplace they continue to create and develop the
environment contributing comfort, convenience and directing the development of interpersonal relationships within the company.
A Cone Communications study indicates half of Americans would prefer
to work for a female-led company. The majority says women in leadership
develop companies that are more purpose driven, more likely to include access to childcare, and more likely to offer equal pay.
As women recognize the link between social enterprise, transformation
of self, and influence over community, they must identify their personal level
of responsibility to shape and participate in commerce. Traditional community-based interventions focus on women as beneficiaries, but social enterprise can empower women as leaders, consumers, and employees. This
builds confidence among women and provides crucial new role models for
the next generation.
State
Research has shown that, on average, racial/ethnic diversity within
a country is negatively correlated with its overall economic growth (GDP).
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Racial biases, discrimination, and conflicts between ethnic groups, when left
unmitigated, can stunt economic growth. We believe this is precisely where
female leadership would be most helpful.
To date, there have been 136 female heads of state. Where women led
very diverse countries rather than men, the female leaders were significantly
more likely than male leaders to have fast-growing economies. In particular,
the countries in the highest quartile of racial/ethnic diversity benefited the
most. This suggests that it is possible for countries and their economies
to benefit from diversity instead of suffering from its challenges, which include intergroup conflicts, discrimination, and biases toward marginalized
groups.
When President Ellen Johnson Sirleaf led Liberia, one of the most diverse
countries in the world with history of ethnic conflict, she worked to create an
“inclusive and tolerant government,” as stated in her inaugural address, focused on reconciliation. She also set a goal of gender parity within her cabinet of appointed ministers, doubling the number of female ministers in her
first year of office.
***
We as a community launch and support such social transformation. We
are looking for female leaders in every nation who share our ideas and desire
to influence the lives of others in a manner consistent with our philosophy
and values.
We call on those who think globally, who feel the heartbeat of all humanity, but act locally, understanding the interests of their unique communities.
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The Goals of our Community
Personal level
Help women realize their unique ability to influence the future through
their chosen modality by their activity in their daily lives.
Community Level
To create a network of local women’s communities around the world with
a common purpose – to understand and develop the different ways in which
we influence the world. To unite around the values of cooperation and coexistence bringing balance to the genders
Conceptual Level
Strengthen the effect of our existence by widely disseminating our
unique philosophy of the six modes of female influence. We see in this
a valuable addition to current theories of and advancement toward gender
equality and the ultimate goal of full emancipation of women.
Global Level
To complement and advance the global gender agenda, now focused on
the theme of gender equality, respecting gender differences as a source
of strategic development. To create a strong international community
of women seeking to influence global processes toward the achievement
of a better, more humane future.
***
It is time to redefine the “women’s agenda” through high-level discussions at interactive and engaging events, increased integration with the
modern and currently “masculine” world, and the celebration of the feminine
concepts of balance, nature, beauty, and sophistication.
We reaffirm women as a source of strategic and creative power. Women’s
influence is a new energy, a new oil, fuel, sun and wind combined. This is the
atomic energy of love, patience, acceptance, care, capable of transforming
the world!
Join us!
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Appendix
Female influence community development
Forums meetings of female influence,
held around the world from 2017 to 2019:
March 13–17, 2017 – Geneva, Switzerland
September 20, 2017 — Paris, France
March 5, 2018 – Moscow, Russia
March 20, 2018 – Geneva, Switzerland
September 18–19, 2018 – Paris, France
March 4, 2019 – Moscow, Russia
March 6, 2019 – St. Petersburg, Russia
March 17–18, 2019 – Mexico City, Mexico
March 28—29, 2019 – Paris, France
June 5, 2019 – Cape Town, South Africa
June 22, 2019 – Sofia, Bulgaria
July 7, 2019 – Ulaanbaatar, Mongolia
October 4, 2019 – Yekaterinburg, Russia
October 7–8, 2019 – Moscow, Russia
October 15–16, 2019 – Brussels, Belgium
October 29 – November 3, 2019— Mexico City, Mexico
November 12, 2019— Manila, Philippines
If you want to hold WIF in your city, write to us:
yana@forumdavos.com.
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The first meeting and launch of the community, Geneva (Switzerland), 2017

Participants of the forum at the legendary Ritz Vendome hotel in Paris (France),
2017
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Participants of the forum in Moscow (Russia), 2018

The atmosphere of the forum in Moscow (Russia), 2018
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Meeting in Brussels (Belgium), 2019

Forum in St. Petersburg (Russia), 2019
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Some forum participants in Moscow (Russia), 2019

Moscow (Russia), 2019
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Forum in Yekaterinburg (Russia), 2019

Forum in Mexico City (Mexico), 2019
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Some forum participants in Manila (Philippines), 2019

Forum atmosphere in Manila (Philippines), 2019
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